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Brandon Arant

LOOKING A BIT like a cruise ship berthed in Venice, this recently built, multilevel contemporary has a breezy, modern ambience and a patio with a “living roof.”
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TOP SALES

MY FAVORITE ROOM

No motion sickness pills are needed in a
2018 house, above, that looks as though
it would be right at home at sea.

Taylor Swift has sold the house where
guests stayed; she had already sold her
main residence on the same street.

The biggest transaction was that of a
curvy and bright Hollywood Hills West
showplace with a futuristic vibe.

Actor Rob Riggle and his wife turned
several drab rooms into a sophisticated
space where the family anchors itself.
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By Neal J. Leitereg
Protruding layers and slightly
angled rooflines give a cruise
ship-like feel to this contemporary
residence in Venice.
Entered through a pivoting
glass front door, the multilevel
house combines tiled and wood
surfaces to create a breezy, modern ambience.
A rooftop patio with a “living
roof ” and drought-tolerant landscaping is among clever uses of
outdoor space.

The details

Location: 917 Victoria Ave., Venice,
90291
Asking price: $3.725 million
Year built: 2018
Total size: 3,268 square feet, three
bedrooms, 3.25 bathrooms
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Brandon Arant

A NEWLY BUILT Venice contemporary gets some of its cruise-ship feel from its balconies and its slightly angled rooflines.

Lot size: 4,006 square feet
Features: Wood accents; openconcept floor plan; hardwood
floors; living room with fireplace;
dining room with bi-folding doors;
center-island kitchen; master
suite with office space; rooftop
deck; two-car garage
About the area: In the 90291 ZIP
Code, based on 13 sales, the median sales price for single-family
homes in July was $1.888 million, a
30.1% decrease from the same
month last year, according to
CoreLogic.
Agents: Jonathan Pearson and
Tami Pardee, Halton Pardee +
Partners, (310) 907-6517
To submit a candidate, send
high-res photos via Dropbox.com,
photographer permission and a
description of the house to
neal.leitereg@latimes.com.

THERE ARE 3.25 bathrooms in the three-bedroom home,
which is 3,268 square feet and is listed for $3.725 million.

BESIDES a center-island kitchen, the residence has a dining
room with bi-folding doors and a master suite with office space.

SOCIAL CAUSES

Sharing a little bit of the ‘excess’
CEO gets out of the bubble
and into the trenches to
fight homelessness.
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By R. Daniel Foster
Tami Halton Pardee is on a
first-name basis with the famous
who purchase her homes, as well
as those who can’t swing the rent
on a mere room — she’ll chat up
“Sam at Starbucks,” or handyman
Daniel, who spends nights under a
lifeguard tower near her home.
The founder and CEO of
Venice-based Halton Pardee +
Partners — with its $3.5 billion in
sales since 2005 — is passionate
about housing not just for the
wealthy but for everyone.
And she’s only one standout
among Los Angeles realty agents
striving to fight homelessness,
beyond simply opening posh mansions for charity fundraisers.
They straddle two worlds as
they market regal properties while
helping the indigent desperate for
a roof.
“There’s a lot of excess,” Pardee
said of Los Angeles’ blistering real
estate market, which parallels a
crushing affordable-housing crisis. “We’re all making a lot of money on real estate. We need to do
more.”
For Pardee, “more” means
working in the trenches. In 2017,
she founded the nonprofit foundation Life Change Warriors, a sixweek program that helps homeless and disadvantaged participants map out brighter, more stable
futures. Forty participants have
graduated from four sessions.
Pardee finances the program
($150,000 to date) and teaches
along with two life coaches. Her
company also gives about 5% of
net sales commissions to charities,
a total of $1.2 million so far.
“Tami’s the first person I saw
that went all in, taking a portion of
her commissions and giving it
back,” said Gary Gold, executive
vice president of Beverly Hillsbased Hilton & Hyland. “Tami
didn’t jump on the bandwagon.
She started the bandwagon.”
Known for her earthy, freespirited style, Pardee keeps her

Halton Pardee + Partners

TAMI HALTON PARDEE, top, hosts graduates of her Life Change Warriors at a celebration at

her Venice home. The six-week program helps participants map out brighter, more stable futures.
program real by sharing her own
struggles, including being molested as a child, she said. Some
participants are wary at first.
“We see this affluent woman
walk in who wants to help poor,
pregnant girls and think: ‘Oh,
great — a corny, useless class,’ ”
said Sylvia Kang, 30, a former
resident of Harvest Home, a
Venice-based residential program
for young homeless and pregnant
women. Within the first few weekly
sessions, Kang said, even stubborn participants “turned to
putty” in Pardee’s hands. “They

were crying.”
Clients explore troubled pasts
as they identify fears, strengths
and obstacles. Finally, they plot
goals and the steps to reach them.
Upon graduation (a celebration at
Pardee’s home), the agent gives
each Harvest Home participant
$2,500 toward housing. Five have
earned GEDs while in the program. Nearly all of the women now
have stable housing and jobs.
“No one believes in them,” said
Pardee, 47, whose program also
serves scores of other local charities. “They want to be seen and

heard. They just want a secure job,
their child to be safe and stable
housing.”
Pardee said a nascent housing
crisis opened her eyes nearly 20
years ago, while working as a project manager for a firm developing
senior dwellings. A 2001 multiple
sclerosis diagnosis further altered
her career trajectory, inspiring her
to “star in the life you love,” her
program’s motto.
“I had no plans. I didn’t know
what I wanted to do,” she said. “I
realized I was just sitting on my
life.”

Pardee has the most common
form of MS, remitting-relapsing,
which for her causes occasional
blurry vision. “I’ve been very fortunate,” said the single mother of
four.
In her neighborhood, tech
dollars have driven up rents and
home prices, amplifying the homeless and affordability crisis to a
staggering degree. In L.A. County,
the number of people living in the
streets and shelters has surged
75% during the last six years,
although this year has seen a small
reduction, according to federal
and local studies.
At another realty office, the
crisis landed “literally right outside our door,“ said Syd Shook of
Pacific Union International in
Highland Park.
Earlier this year, the city removed a tent encampment from a
parking lot behind the firm.
Shook’s office has donated to a
local homeless agency, and a voluntary program deducts $50 from
agent commissions to help fund 12
charities; all 900 of Pacific Union’s
Southern California agents opt in,
and many give more.
“Every Realtor here cares
about how to make this community livable, where everyone has a
place,” he said.
Pacific Union’s Kaaren Kurtzman is another agent passionate
about affordable housing. Kurtzman has been an agent for 24
years, nearly the same period she’s
been on the board of PATH, an
L.A.-based homeless services and
housing agency with offices statewide.
Kurtzman helps raise money
for PATH, which uses its annual
$62-million budget to find people
permanent housing and to provide
case management, healthcare and
job training.
Like Pardee, Kurtzman makes
no distinction between people who
can afford million-dollar properties and those who struggle to pay
pricey rents on studio apartments.
Or live in tents.
“To me, there doesn’t seem to
be any contradiction,” Kurtzman
said. “I’ve always believed that
we’re all responsible, that we’re all
connected.”
hotproperty@latimes.com

